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Inbound tourism overview
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Global ranking for inbound visits to the UK in 2016
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Global ranking for inbound spend in the UK in 2016

Purpose of travel* (2016)
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Departure & destination airports*** (2016)
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Average flight seats : Average length

per week*** (2016)
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**Visit friends and/or relatives, *** direct flights only.

of stay* (2016)
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Sources: *International Passenger Survey (IPS), ***Apex.
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Visitor profile

Key demographics* (2014-2016)
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Travel companions** (2016)

On their own
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Spouse/ Partner
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With other adult
family members
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Applicable to people who visited Britain.

Frequency of holiday visits to the UK* (2015)

visited for 79 %
the first time
b

1.3 UK trips
in 10 years
on average

1% repeated a
visit made in
the past 10 years

Percentage of all holiday visits, excluding British expats' visits.

of visitors from South Korea were "extremely likely"
to recommend Britain in 2015*

Visitors' gender by visit purpose* (2014-2016)
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Top three activities in the UK* (2011, 2016)
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Visited museums Went
or art galleries shopping

Visited castles
or historic houses

Planning and booking lead times** (2016)

Start to think about holidays:
® Over 6 months before trip: 48%

Decide to visit the UK:
3-6 months before trip:  44%

Look at travel options/ prices:
® 1-2 months before trip: 41%

Book their trip:
e 1-2 months before trip: 39%

@ Less than a month before trip: 25%

Applicable to people who visited Britain.

Holiday booking habits** (2016)

Online Face-to-face

590/0 23%

Applicable to people who visited Britain and booked their
transport to Britain and accommodation together.

Top influences in choosing
a holiday destination** (2016)
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Word of mouth

Travel
blogs/forums

Sources: * International Passenger Survey (IPS), ** VisitBritain/Ipsos 'Decisions and Influences' research.
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